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Luke 10:1–2 

After this the Lord appointed seventy-two others and sent them on ahead of him, 

two by two, into every town and place where he himself was about to go. And he 

said to them,  

“The harvest is plentiful, but the laborers are few. Therefore, pray earnestly to 

the Lord of the harvest to send out laborers into his harvest 

Do you have any idea how many advertisements you see or hear in an average 

day? 

Think about it — from the time you arise in the morning to when you say your 

prayers at night, you have been exposed to thousands of marketing voices. 

• You read online news accounts,  

• you might have read a newspaper,  

• you logged on to social media,  

• you checked your email,  

• you drove past billboards (some of them were electronic, giving you more 

than a single message),  

• you listened to the radio in your car,  

• you surfed a number of websites,  

• you watched TV and you  

• streamed movies or shows on Netflix or Hulu. 

Even if you just do a web search for, say, a new pair of shoes, you’re probably 

going to see ads for shoes every time you open your browser for the next few 

weeks. 
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In the 1970s, the average American was exposed to about 500 ads a day via print, 

television and radio. In the second decade of the 21st century, that number has 

soared to somewhere between 4,000 and 10,000 per day. That’s a lot of 

messaging, and marketers are beginning to realize that most of us view ads as a 

nuisance equivalent to walking through a swarm of 10,000 gnats. 

We’re most familiar with celebrity endorsements. 

A celebrity endorsement increases a company’s sales an average of 4 percent 

relative to its competition, and also increases a company’s stock value by 0.25 

percent. 

For large companies, 4 percent can be billions, justifying the millions they shell 

out to celebs. 

Why do celebrity endorsements work? 

Celebrities are familiar to us. When a familiar face promotes a product, it makes it 

seem as if the product itself is familiar, which makes people more likely to buy it.  

Have you noticed the trend lately of getting actors who have played smart people 

to endorse smart products? 

Hunger Games guy. This guy is a genius, so I’d better get this product! 

Celeb endorsements can backfire though.  After all the Matthew McConaughey 

ads, I’d never drive a Lincoln! 

So, with such an oversaturated market, how do you get your product to stand 

out? 

Influencers! 
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Influencer marketing relies on the expertise, reach and notoriety of a particular 

influencer of a particular demographic.  

• The right message, coupled with  

• the right influencer and  

• the right people,  

• can make all the difference. 

Influencers are normal people who are in some way extraordinary. For example, 

I’ve never heard of Jamie Oliver or Massy Arias. 

Top Food Influencers on Instagram 

1. Jamie Oliver (6.7 million followers) 

Top Sport & Fitness Influencers on Instagram 

1. Massy Arias (2.5 million followers) 

These are not people famous for one thing endorsing something entirely 

different.  These are people known and respected in their field who have great 

influence over people in that field!  They are real people who are extraordinary at 

what they do! 

In Luke 10, Jesus sends out 70 or 72, depending on which ancient manuscript you 

read. Consider this: 

Genesis 46:27  

… All the persons of the house of Jacob who came into Egypt were seventy. 

Numbers 11:16  
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Then the LORD said to Moses,  

“Gather for me seventy men of the elders of Israel, whom you know to be the 

elders of the people and officers over them, and bring them to the tent of 

meeting, and let them take their stand there with you. 

Add in the list of 70 nations in Genesis 10 and 70 seems a good number, so I’ll 

stick with that! 

What is really important for us to consider is who these men were. 

➢ They were not celebrities. 

➢ They were not Pharisees or Sadducees or scribes. 

➢ Jesus was looking for local people who had presence and persuasion.  

Jesus didn’t follow the example of the Roman empire; they minted coins of the 

new emperor to let everyone meet the new boss; who by the way, was the same 

as the old boss! 

Jesus started a campaign of 70 influencers, sending them out in pairs. He believed 

that these 70 had the power to sway people for the kingdom. 

The 70 influencers were to go to the places where Jesus himself “intended to go”. 

They would be his reps for the kingdom message, and, as such, they were not to 

travel in a way that would make them appear like hucksters for any other agenda. 

They didn’t travel with fine clothes or a particular brand of purse or sandal, nor 

were they to spend time chatting up people who might distract them from the 

mission.  
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They were to be fully exposed, “like lambs into the midst of wolves,” and were to 

rely solely on the kindness of strangers. In this way, they were to be very much 

like Jesus himself: open, honest, vulnerable and approachable. 

So, what exactly were these influencers peddling? 

Peace. 

The kingdom of God was a comprehensive package of world-changing ideas, 

actions and events designed for Jews and Gentiles alike.  

They were spreading the message of: 

Peace with God, 

The Peace of God 

And a lifestyle of peacemaking! 

This campaign was based on hospitality.  

In Middle Eastern culture, to eat with someone indicated an important bond. 

When these influencers were invited in to receive hospitality, they were to 

remain in the same house and eat and drink whatever was put before them. To 

be a good guest meant that those who received you were more apt to listen to 

you and be influenced by you. The more bonded you became to someone in 

friendship, the more likely it was that they would listen to your message. 

If a friend tells you about a product she’s discovered that’s made a difference in 

her own life, you’re much more likely to get it for yourself. The same is true of the 

good news of the kingdom. 
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Another key feature of any good campaign is to demonstrate that what you’re 

selling actually works.  

Is this the real deal? Does the thing work? Is it reliable? 

Jesus proclaimed loud and clear that he was the Messiah!  He had come into the 

world to save the world. 

And he proved this by showing that he had authority and power over nature, over 

sin and Satan, even over death! 

Jesus gave this same power to the 70. The influencers were to “cure the sick” as a 

sign that the kingdom had come near. The kingdom of God is about peace, 

wholeness and restoration, and the 70 were simply doing what Jesus was doing 

wherever he went.  

But this wasn’t the latest cleaning product they were selling; this wasn’t 

something that you could get by without.   

Receiving or rejecting the Kingdom of God has consequences! 

Two gas company servicemen, a senior training supervisor and a young trainee 

were out checking meters in a suburban neighborhood. They parked their truck at 

the end of the alley and worked their way to the other end. At the last house a 

woman looking out her kitchen window watched the two men as they checked 

her gas meter. 

Finishing the meter check, the senior supervisor challenged his younger co-worker 

to a foot race down the alley back to the truck to prove that an older guy could 

outrun a younger one. 
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As they came running up to the truck, they realized the lady from that last house 

was huffing and puffing right behind them. They stopped immediately and asked 

her what was wrong. 

Gasping for breath, she replied, “When I see two gas men running as hard as you 

two were, I figured I’d better run too!” 

If the message of God’s Kingdom was rejected, there would be consequences! 

Luke 10: 10-11 

 But whenever you enter a town and they do not receive you, go into its streets 

and say,  

‘Even the dust of your town that clings to our feet we wipe off against you.  

Nevertheless, know this, that the kingdom of God has come near.’ 

Jesus’ 70 influencers weren’t to spend any time trying to convince the ones who 

rejected them. Those towns that refused Jesus’ offer of peace would suffer the 

same fate as Sodom. 

The marketing blitz conducted by the 70 was apparently a big success — so much 

so that it caused a cosmic shift.  

Luke 10:17-18 

 The seventy returned with joy, saying, 

 “Lord, even the demons are subject to us in your name!”  

And he said to them,  

“I saw Satan fall like lightning from heaven. 
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Jesus would soon be on the way to Jerusalem to seal the deal and defeat Satan, 

sin and death once and for all.  

And 40 days after his resurrection he gave the great commission to his disciples. 

Acts 1:8  

But you will receive power when the Holy Spirit has come upon you,  

and you will be my witnesses in Jerusalem and in all Judea and Samaria, and to 

the end of the earth.” 

Matthew 28:18–20  

And Jesus came and said to them, “All authority in heaven and on earth has been 

given to me.  

Go therefore and make disciples of all nations, baptizing them in the name of 

the Father and of the Son and of the Holy Spirit,  

teaching them to observe all that I have commanded you.  

And behold, I am with you always, to the end of the age.” 

Jesus is still looking for influencers to represent him — people who are willing to 

band together to take the good news of his triumph over Satan, evil, sin and 

death into a world where people are buying everything but the truth.  

He’s looking for people who are willing to offer peace to the world. 

He’s looking for those who are willing to eat with and make friends of strangers, 

gaining a hearing for the good news.  

The cool thing is that you don’t have to be famous, an athlete, or a star. 
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Jesus just wants someone who’s real, and who’s willing to put it out there about 

who God is and what God has done for us. And more importantly, Jesus wants 

people who really use the “product.” Jesus wants influencers who love what 

they’ve found and what they have. 

It’s really all about simply sharing what you’ve experienced. Influencers influence 

others to be influencers! 

Those who live the way of Jesus are the best marketers of the greatest solution to 

the world’s greatest need! Peter wrote, 

1 Peter 3:15  

… in your hearts honor Christ the Lord as holy,  

always being prepared to make a defense to anyone who asks you for a reason 

for the hope that is in you;  

yet do it with gentleness and respect. 

Want to spread the Kingdom of God? 

Want other people to know that they have peace with God and have the peace of 

God and live peaceably with others? 

➢ Be real!  

➢ Be authentic!  

➢ Be hospitable!  

➢ Be open to sharing the Good news by being an influencer for Jesus! 

 


